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INTRODUCTION
Sandy Alexander, an environmental
leader in the graphic communications
industry, takes pride in its national
reputation for outstanding quality
and service. Operating two major
commercial printing facilities in Clifton,
NJ and in St. Petersburg, FL, we
have been actively focused on the
environmental aspects of our business
for many years.
One of Sandy Alexander’s first
environmental programs was initiated
in 2002. Encouraged by the city of
Clifton, NJ, Sandy Alexander joined
the NJDEP’s WasteWise program as
a partner. Designed to reduce costly
municipal solid waste, this program was
one of our first public/private initiatives.
In 2002, our Clifton, NJ facility was
certified ISO 14001 Environmental
Management Systems (EMS) and
in 2006, our Florida facility became
compliant. Our Digital Solutions group
was certified in 2008, as was our
Wide & Grand facility in 2011.

In 2005, Sandy Alexander was
certified to the Forest Stewardship
Council (FSC) Chain-of-Custody
standards. We were an early
adopter and encouraged clients to
take advantage of this important
seal of assurance, which verifies the
responsible management of forest
resources. Since then we have added
SFI and PEFC Certifications.
In 2005, as a result of our growing
awareness and concern, Sandy
Alexander contracted for a third-party
assessment of all of our environmental
practices. Based on this analysis,
we established multi-year goals and
embedded those in our ISO 14001
EMS programs.
In 2006, Sandy completed its
purchases of wind-generated
electricity to supply 100% of our

energy needs. This seven-year
commitment made us the largest
purchaser of renewable energy in
the printing & publishing sector as
recognized by the EPA’s Green Power
Partnership.
Further in 2006, we were recognized
at the New Jersey Clean Energy
Conference & Leadership Awards as
NJ’s Clean Power Purchaser of the
Year.
During 2006, we became a partner in
the EPA’s Climate Leaders Program.
The program targeted greenhouse
gas (GHG) reduction by setting
measurable five and ten-year goals.
We continue to track and report on
our carbon footprint today despite
the end of the EPA Climate Leaders
Program.

OVERVIEW
In 2008 we introduced low VOC Inks
into our sheetfed process reducing
sheetfed VOC output by 75%.
In 2009 we purchased a new
manroland sheetfed press, which
dramatically reduced makeready and
in turn paper and ink/solvent waste.

Conservation is a state
of harmony between
man and land.
Aldo Leopold

In 2010 we expanded into the
retail visual merchandising (RVM)
marketplace. We minimized the
environmental impact of adding this
division by converting an existing
warehouse space and designing
the facility to minimize energy
usage. In 2011, Sandy Alexander
received the What They Think!
Environmental Innovation Award
for the environmental design and
construction of our RVM facility.

Now in our 8th year of tracking results,
we find our Sustainability Report to
be a valuable tool in communicating
results to our stakeholders. To provide
transparency, reduce GHG emissions
and our carbon footprint we follow
third party guidelines.
Because of the success of our energy
conservation efforts we historically
have not used all of the renewable
energy credits (RECs) purchased for
our existing facilities. As a result, the
businesses that Sandy more recently
acquired were able to use these
credits resulting in all of our facilities
to continue operating on 100% clean,
renewable wind energy credits.

In 2013 we installed wireless
thermostats in New Jersey which
contributed to a further reduction in
electricity and in 2014 we changed to
lower VOC inks in our Florida plant.
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As in previous reports, there
are three major components
in Sandy Alexander’s efforts
towards improving environmental
performance: (1) energy
conservation & carbon footprint
reduction; (2) waste reduction
& expanded recycling; and (3)
communications & education.
For the 2013/2014 report, we will
compare our results for 2014 with
our 2006 EPA baseline results and
versus 2013.

In the long term, economic
sustainability depends on
ecological sustainability.
Pews Oceans Report

Energy Conservation

CHANGING BEHAVIOR &
PRACTICES
Energy Conservation &
Footprint Reduction
Our Objectives
As stated in 2006, it is our intent
to measure our current energy use
and develop and implement a plan
for energy conservation and carbon
footprint reduction.
Our Results
Last year, Sandy Alexander continued
to make progress minimizing its
Carbon Footprint by reducing its
emissions by 4% versus 2013 and over
21% versus the 2006 baseline.

Infographic 1 - Energy Consumption
Electricity
(1000 kWh)

Our facilities consume three types of
energy: electricity, natural gas, and
propane. In 2014, we continued to
reduce our energy use through a series
of conservation measures.
Electricity Use
In 2014, consumption of electricity
was reduced by 8% versus a year
ago, for an 8-year reduction of
28%. This is attributed to increased
press efficiency, a change in the
mix of presses utilized, and other
conservation measures including
wireless thermostats in New Jersey
and new central controlled energy
efficient air conditioners being placed
in our Florida facility in 2014.

* Full details for 2006-2014 located in back of brochure.
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Natural Gas Use
In 2014, we decreased our natural gas
usage by 23% and 48% since 2006.
We have reduced our consumption
partially through the use of a
CleanSwitch™ Regenerative Thermal
Oxidizer (RTO) in Clifton, NJ. We
expect to further these reductions in
the future.
Propane Gas Use
The use of propane fell by 8% in 2014
for an 8-year reduction of 34%. This
was partially achieved by moving the
warehousing of our paper to our main
building, thus reducing forklift usage.

If civilization is to survive, it must live on the interest,
not the capital of nature.
Ronald Wright

CARBON FOOTPRINT
REDUCTION
In this Sustainability Report, the
focus again is on direct and indirect
core-emission sources. As discussed
in the Introduction, Sandy reduced
its GHG by over 21% in 2014 versus
our 2006 baseline. However, we
continue to pursue conservation efforts
to further reduce our emissions into
the future. The emissions data in this
report are based historically on data
measured using the EPA standard of
measurement.
The following three sections report
on the specific direct and indirect
emissions for 2014 compared to 2013
and our 2006 baseline.

Infographic 2 - Sandy Alexander NET Carbon Footprint

2014

5,705 (metric tons)

Total Direct & Indirect CO2e
(metric tons)

-21%

2014 % CHANGE VS 2006

CARBON FOOTPRINT
REDUCTION
Direct Core Emissions from Emissions from natural gas and
Stationary Sources Volatile Organic Compounds (VOCs)
combustion are the two stationary
sources of Co2 at our facilities.
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Natural Gas
Because natural gas consumption
decreased in 2014 over 2013, Co2
emissions from natural gas decreased
20% correspondingly (Table IV).
VOC Emissions
Direct Core VOC emissions from ink
for 2014 were down 8% versus 2013.
Additionally, in 2014 we changed our
ink supplier in Florida to one with lower
VOC inks.
Infographic 3 Generation of Volatile
Organic Compounds

VOC compounds from
ink and solvents for
2014 were down versus

2014

2014

2014

1,451 lbs

39,474 lbs

40, 925 lbs

-71.1%

-14.7%

-21.4%

2014 % CHANGE VS 2006

2014% CHANGE VS 2006

2014 % CHANGE VS 2006

VOC
Generated from Ink

VOC
Generated from Solvents

VOC
Generated from Ink and Solvents

(pounds)

(pounds)

(pounds)

2006 emissions.*
* Versus 2013 VOC from ink was down 8% while VOC’s from
solvents were down 17%. Full details located in back of
brochure.

When the soil
disappears, the soul
disappears.
Ymber Delecto

DIRECT CORE
EMISSIONS
Since 2006, we measured, the direct
core emissions from natural gas and
VOCs from ink and propane. Direct CO2
emissions from propane were reduced
by 34% compared to 2006, due to the
reductions in consumption described in
the conservation section.
Infographic 3 summarizes Sandy’s
generation of ink and solvent VOCs for
2014 versus 2006, which came down for
both ink and solvents.
Late in 2008, Sandy Alexander switched
to low VOC inks (75% lower VOC level)
on our sheetfed lines. During 2014,
generation of VOCs from ink were down
71% compared to 2006.
Table IV CO2e
Emissions

Indirect Core Air Emissions from
Purchased Electricity
Since 2006, we have reduced
electricity 28%, a result of the
measures taken to conserve energy.
In turn, air emissions at the sites where
the electricity was produced (indirect
core air emissions) were approximately
21% less.
Renewable Energy Credits
As mentioned, in 2006 we began
purchasing renewable energy credits
(RECs) for wind-generated electricity to
supply our facilities.

SOURCE (metric tons)

At the time of the transaction, Sandy
Alexander’s commitment made us the
largest purchaser of renewable energy
in the printing & publishing sector.
Due to our success in energy
conservations, Sandy was unable to
use all of its RECs over the last several
years and had a surplus (as shown by
the negative 2,958 metric tons of Net
Indirect CO2e). (This provided us with
additional clean electricity to supply
our digital solutions group, which was
moved to our Clifton facility in 2009
and RVM division that was launched in
late 2010).

2006

2013

2014

2014/13
% CHANGE

2014/2006
% CHANGE

Direct-CO2e from Natural Gas

TOTAL

20.10

13.09

10.36

-20.8%

-48.4%

Direct-CO2e from Ink Volatile Organic Compounds

TOTAL

5

2

1

-50.0%

-80.0%

Direct-CO2e from Propane

TOTAL

8.2

5.9

5.4

-8.4%

-34.1%

indirect CO2e from Electricity Generation

TOTAL

7,244

5,933,

5,688

-4.1%

-21.4%

Direct and indirect - CO2e

TOTAL

7,277

5,954

5,705

-4.1%

-21.6%

NET

-8,902

-8,663

-8,663

NA

NA

TOTAL

-1,625

-2,709

-2,958

NA

NA

indirect - CO2 Reduction
Reduction due to purchase of renewable wind energy

NET indirect - CO2e from Electricity Generation

WASTE REDUCTION &
EXPANDED RECYCLING

Our Objectives
To pursue a strategy of pollution
prevention; to reduce the generation
of waste and to identify recycling
opportunities for materials being
sent to landfills. Our long-term goal
is waste reduction through moreefficient manufacturing practices and
expanded recycling, with a long-term
target of minimal/zero waste to landfill.
We will attain these goals through
a combination of efforts to reduce,
reuse, and recycle.
Our Results
Sandy Alexander has continued to use
the NJDEP’s WasteWise program to
measure progress toward reducing
solid waste. We are able to report
results for solid waste sent to landfill
for ten categories of recycled materials
identified to date in this program.

2014

Infographic 4 – Solid Waste to Landfill*

589,376 lbs

% CHANGE
2014 VS 2013

-

21.3%

% CHANGE
2014 VS 2006

+

* Excluding vinyl from wide & grand format facility. Full details located in back of brochure.

28.3%

As with our Energy Conservation
efforts, Waste Reduction and
Recycling projects are implemented
by a designated team at each facility.
Reviews are held and documented on
a quarterly basis. Overall, we recycle
93% of leftover raw materials, etc.
and send only 7% to landfill. This is
significantly below society as a whole,
where 2/3 of everything we throw into
the trash makes it’s way into landfill.
Waste Reduction
In 2006 we began tracking the volume
of material being sent to landfill. In
2014 (excluding vinyl, which was
added to our raw materials because of
the new wide & grand format division)
our solid waste to landfill was down
21% versus a year ago and up 28%
versus our baseline of 2006.

In total, due to the addition of the new
division, our solid waste to landfill
increased 68% versus 2006 because
there are no significant options for
recycling vinyl. However, in 2013, we
introduced a program to convert as
many RVM customers to PET banners
from vinyl using a PVC free substrate.
To date we have converted over 10
clients to PET representing over
480,000 sq ft. Our goal is to find an
outlet for recycling vinyl which will allow
us to get back on track to our target of
minimal/zero landfill.
Further, the solid waste from our Florida
facility was processed by a world class
waste to energy facility which generates
electricity for 43,000 homes.

“Our plans for the future include continuing our efforts to identify
materials that are recyclable, and to identify additional resources
and outlets for handling recycled materials, especially plastics.”

WASTE REDUCTION &
EXPANDED RECYCLING
During 2014, Recycling Committees
at each facility continued to serve
as change agents, identifying items
currently sent to landfill that could be
recycled, and assuming responsibility
for the ongoing implementation of
needed new programs.
Table VI shows results for the ten
products/materials that have been
tracked between 2006 and 2014.
Our plans for the future include
continuing our efforts to identify
materials that are recyclable, and
to identify additional resources
and outlets for handling recycled
materials, especially plastics,
blankets, and vinyl.

Table VI - Recycling
SOURCE (lbs)

2006

2013

2014

2014 / 2013
% CHANGE

2014 / 2006
% CHANGE

Aluminum Plate Recycling

TOTAL

24,105

27,980

23,669

-15.4%

-1.8%

Plant Paper Recycling

TOTAL

17,437,941

7,509,506

7,649,315

+1.99%

-56.1%

Cardboard & Corrugated

TOTAL

345,300

187,447

224,813

+19.9%

-34.8%

Office Waste Paper

TOTAL

24,631

21,660

17,796

-17.8%

-27.7%

Bottles & Cans

TOTAL

520

2,770

1,293

-53.3%

+148.6%

Used Ink

TOTAL

52,453

9,774

28,324

+138.6%

-55.5%

Spent Solvent

TOTAL

24,426

24,701

20,732

-16.0%

-15.1%

Waste Oil*

TOTAL

3,310

29,205

36,736

+25.8%

++

Computers & Other Electronic Equipment

TOTAL

4,086

4,517

5,672

+25.6%

+38.8%

Fluorescent Lamp

TOTAL

702

1,129

686

-39.2%

-2.3%

* Waste Oil is up due to higher percentage of business on digital presses.

COMMUNICATION &
EDUCATION
Our Objectives
To continue to communicate our
environmental commitment to each
of our constituent groups ensuring
that our employees, customers,
suppliers and the graphics
communications community are
aware of the importance of their
efforts in continually improving their
performance.

Our Results
Over the last several years, we
conducted the following specific
communication and education projects
and activities:
•	Created a “Green-by-Design”
brochure detailing our environmental
programs for use by sales people
•	Displayed environmental banners in
our plants encouraging our efforts to
reduce, reuse, recycle
•	Through signage and high traffic bin
locations, encouraged employees to
increase their recycling efforts
•	Applied for a number of
environmental awards and
recognition (New Jersey Clean
Power, New Jersey Recycling, and
EPA Green Power Partner)
Throughout this report, we have
noted a number of accomplishments

•	Published the first ever
Greenwashing Primer to help educate
the marketplace on greenwashing
and its impact on the environment
•	We continue to publish on a
periodic basis educational materials
and provide green alternatives
to our clients for producing more
environmentally safe products.

We believe that our efforts in
communication and education are
beginning to show some results. As
noted in the recycling section of the
report a number of office items have
shown recycling increases over the last
several years, which we can attribute to
an increase in awareness on the part of
our employees.

The supreme reality of our time
is the vulnerability of our planet.
JF Kennedy

IN CONCLUSION
Thoughtout this report, we have noted
a number of accomplishments through time that demonstrated
our commitment and efforts toward
greater environmental responsibility
including:
•	Participant in NJDEP WasteWise
program since 2002
•	ISO 14001 Certified since 2002
•	Certified FSC, SFI, and PEFC Chainof-Custody Standards for sustainable
paper
•	Recognized as the largest purchaser
of renewable energy in printing by
EPA’s Green Power Partnership in
2006
•	State of New Jersey Clean Power
Purchaser of the Year 2006
•	Implementation of ISO 14001 at our
digital facility and RVM facility.
•	In 2008 we switched to low VOC
inks in our sheetfed process
reducing our VOC levels from inks
by 75%

•	In 2009 we audited our facility and
determined it was REACH* compliant
for inks and solvents
•	In 2012 we received the What They
Think! Environmental Innovation Award
for the design of our RVM Facility
•	In 2013 our RVM and wide & grand
facility was SGP (Sustainable Green
Printer) certified.
•	More recently, we expanded our
effects in social responsibility beyond
protecting the environment. We have
began participating in sponsoring
blood drives, charity runs and local
park clean ups. In 2013 we collected
used cell phones for the Cell Phones
for Soldiers Project and in 2014
conducted a coat drive. Our effects
in this area will continue as we
identify additional ways to contribute
to our local and global community.

As we continue the efforts formally
initiated in 2005, Sandy Alexander is
expanding its understanding of the
serious environmental issues we in the
printing industry face every day. We
are also beginning to realize the extent
to which mobilizing efforts around
these issues and their resolution,
energizes our employees, their families
and all our stakeholders.
As we move forward, we must be
aware that the path we have chosen
is not an easy one. Some of the
opportunities for action that we
see represent serious operational
challenges. For example, setting a
goal of zero-waste-to-landfill may or
may not be feasible. However, working
toward that goal is certainly a path we
intend to travel.

We must also be conscious that the
changes we implement must deliver
benefits to our company and to our
constituency. Measuring the benefits
to our stakeholders of our changes in
behavior and practice is critical, and it
is difficult. Some benefits are tangible,
others not. Over time, we hope to use
our experience to develop metrics
that will facilitate a better, realistic
assessment of the benefits delivered
through our sustainability programs to
our wide range of stakeholders.
Sandy Alexander remains committed
to continuous movement on the
journey toward greater environmental
responsibility. We are pleased to
report on our progress in our 2013/14
Sustainability Report.

SUSTAINABILITY
POLICY
Sandy Alexander is committed
to continually improving our
sustainability performance and
reducing the impact of print on the
environment.
We pledge to:
• Prevent pollution
• Reduce waste through source reduction
and recycling
• Identify and comply with applicable
environmental, health and safety
regulations and applicable federal, state
and local employment labor laws
• Communicate our performance to all
stakeholders
• Implement and maintain the FSC, SFI,
and PEFC chain-of-custody sustainable
paper programs according to the
program’s requirements

These photos are © of Robert Walion 2015
and any use is by permission only.
All Rights reserved.

TABLE 1- Energy Consumption
SOURCE

2006

2007

2008

2009

2010

2011

2012

2013

2014

2014/13 %
CHANGE

2014/2006 %
CHANGE

Electricity
(1000 kWh)

TOTAL

16,064

15,472

13,830

12,025

13,677

12,254

12,719

12,591

11,490

-8.7%

-28.4%

Natural Gas
(cubic feet)

TOTAL

368,726

379,057

352,822

286,725

316,435

229,592

206,421

240,009

189,848

-23.4%

-48.5%

Propane Gas
(pounds)

TOTAL

6,063

5,290

4,669

3,218

4,236

3,923

4,139

4,335

3,980

-8.1%

-34.3%

2006

2007

2008

2009

2010

2011

2012

2013

2014

2014/13 %
CHANGE

2014/06 %
CHANGE

7,,244

7,028

6,262

5,560

7,093

6,323

6,303

5,594

5,705

-4.1%

-21.4%

2006

2007

2008

2009

2010

2011

2012

2013

2014

2014/13 %
CHANGE

2014/06 %
CHANGE

TABLE 2- NET Carbon Footprint
SOURCE

TOTAL DIRECT & INDIRECT CO2E
(metric tons)

TOTAL

Source: EPA Comprehensive Inventory November ‘08

TABLE 3- Generation of Voc’s
SOURCE

Volatile Organic Compounds
Generated from Ink
(pounds)

TOTAL

5,030

4,547

3,878

2,641

3,298

2,446

5,553

1,589

1,451

-8.7%

-71.1%

Volatile Organic Compounds
Generated from Solvents
(pounds)

TOTAL

46,295

49,624

49,792

31,406

37,323

44,946

53,137

48,043

39,474

-17.8%

-14.7%

Total Volatile Organic Compounds
from Ink and Solvents
(pounds)

TOTAL

51,325

54,171

53,670

34,047

40,621

47,392

54,690

49,632

40,295

-18.8%

-21.4%

2006

2007

2008

2009

2010

2011

2012

2013

2014

2014/13 %
CHANGE

2014/06 %
CHANGE

459,120

700,140

595,800

298,120

435,620*

493,040*

693,440

893,519

774,240

-13.3%%

+68.6%

TABLE 4- Solid Waste to Landfill
SOURCE (pounds)

Solid Waste to Landfill*

TOTALS

*Excluding vinyl projected pounds are 749,391 lbs. for 2013 and 589,376 lbs. for 2014.

Automated Marketing
Cross-Platform Color Management
Direct Mail
Marketing Solutions
Multiple Printing Platforms
Salt Studios
Single Source

200 Entin Road, Clifton, NJ 07014
973.470.8100
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